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Abstract. Eight former communist countries joined the European Union in 2004, 
and since then they have become popular party tourism destinations. In connec-
tion with social and economic transformations following the fall of communism, 
public spaces with the densest concentration of clubs were formed in the cen-
tres of big cities. Such a space can be called a “party zone”. This paper presents 
such zones delimited in Polish cities and attempts to investigate changes in those 
zones in 2004–17 (and thus, after accession to the EU). An additional objective 
was to identify the most popular clubs based on information from social media 
and from interviews with DJs. The results lead to two main conclusions: (a) three 
main types of party zones can be identified in the analysed cities taking into ac-
count their form and relationship to urban space; (b) in 2004–17 the preferences 
of club-goers changed in favour of open air clubs.  
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1. Introduction

Clubbing as a mass social phenomenon originated 
in the mid-1980s in the United States and quickly 
became popular in other countries. With time the 
clubbing trend found its way into popular culture 
and lawfully existing clubs located mainly in city 
centres (Malbon, 1997; Goulding, Shankar, 2011), 
and gained popularity among young Europeans, 
which led to the emergence of a new branch of 
tourism – party tourism. Party tourism appeared at 
the end of the 1980s in Ibiza, which has remained 
one of the most popular party tourism destinations. 
Other islands and resorts in the Mediterranean, e.g. 
Cyprus (Aya Napa) and Mallorca (Magaluf), also 
became popular clubbing centres, and following 
the expansion of low-cost airlines at the end of the 
1990s crowds of partygoers started visiting cities in 
more inland locations (Malbon, 1997; Sonmez et al. 
2013). 

The new, mass form of spending spare time led 
to the emergence of a city clubbing (or “party”) 
zone. The zone is characterised by the highest con-
centration of clubs and is normally situated with-
in or near another space – the “before-party zone”, 
which consists mainly of pubs, restaurants and ca-
fes. Similar zones appeared in many cities of former 
socialist countries, e.g. in Budapest, Cracow, Riga 
or Warsaw (Low, 2009; Smith, Puczko, 2010; Iwan-
icki, Dłużewska, 2018), but a few years later than 
they did in Western countries, because clubbing 
was non-existent in the communist environment, 
and Western electronic music was barely available. 
The fall of communist governments in Central and 
Eastern Europe in 1989 and 1990 was followed by 
political and economic transformations, as well as 
social and cultural changes. These changes mani-
fested in new ways of spending spare time, such as 
clubbing, which appeared in those countries at the 
beginning of the 1990s. 

Clubbing as a mass phenomenon in former com-
munist countries, including Poland, appeared only 

after 1995 and from that time young people mov-
ing from club to club has been a typical sight in the 
evening in many city centres. In addition, after sev-
eral former Eastern bloc countries joined the EU, 
many of their cities became popular destinations for 
party tourists (Hughes, Allen, 2009; Smith, Puczko, 
2010; Thurnell-Read, 2012). 

This paper aims to delimit party zones in select-
ed Polish cities and illustrate the relationships be-
tween these zones and urban space, and to identify 
the most popular clubs in the clubbing infrastruc-
ture in 2004–17. 

The selection of years (2004–17) is closely relat-
ed to social and economic transformations in Po-
land after it joined the structures of the European 
Union, in particular in terms of accessibility. Simul-
taneously with accession, the local market of avi-
ation services opened to low-cost airlines, which 
increased the number of incoming European tour-
ists, with a significant share of party tourists (Thur-
nell-Read, 2012). 

The paper consists of four parts. The first part 
presents previous surveys regarding clubbing and 
the urban space understood as the party zone. The 
second part is devoted to the methodology used in 
this paper. The next contains the results of surveys 
split into: delimiting party zones in all the select-
ed cities; and presenting changes in those zones on 
the example of four cities. The last part of the pa-
per contains discussion and conclusions.

2. Delimitations of clubbing zones in spa-
tial surveys

Research on delimitation of party zones has rare-
ly been undertaken. Most publications on clubbing 
describe negative aspects of going to electronic mu-
sic parties, such as incidents involving alcohol abuse 
and the consumption of drugs and other intoxi-
cating substances (e.g. Ravn, 2012; Sonmez et al., 
2013), and present health issues related to casual 
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sex (e.g. Bellis et al., 2003; Briggs, 2011; Downing 
et al., 2011).  

The second thematic category is descriptions of 
clubbing from the point of view of sociology. They 
analyse issues related to the role of parties in Les-
bian, Gay, Bisexual and Transgender communities 
(LGBTQ) (e.g. Markwell, 2002; Puar, 2002; Browne, 
2007) and widely understood problems regarding 
interactions between people going to nightclubs 
(e.g. Redhead, 1997; Malbon, 1999; St. John, 2004; 
Laughey, 2006).   

Also, some papers have described the market in 
partying & clubbing services from the economic or 
tourism potential side (Roberts, 2006; Roberts, El-
dridge 2009; Iwanicki, Dłużewska, 2014; Shaw, 2014; 
Iwanicki, Dłużewska, 2015; Iwanicki et al., 2016). 

The most detailed delimitation of party zones 
is attempted in the paper by Sonmez et al. (2013) 
in which the authors identified a number of areas 
connected with clubbing in the Aya Napa resort in 
Cyprus. Their study aimed to present areas in the 
public space that were most dangerous in connec-
tion with the abuse of alcohol and intoxicating sub-
stances, including drugs. The authors marked out 
the main zone called the Dance & Drinking Dis-
trict on a map of the resort. It consisted of 17 clubs 
and more than 200 pubs and bars. In addition, 
they marked out seven smaller zones – so-called 
“after-party” zones – as the main areas where al-
cohol and drugs were used. The analysis was sup-
plemented by identifying two additional clubbing 
zones: Nissi beach and ships moored in the eastern 
part of the city. Similarly, zones with the highest 
concentration of venues with dance music and bars 
in Warsaw and Cracow were delimited in a study 
on conflicts between partygoers and the local com-
munity (Iwanicki, Dłużewska, 2018). 

3. Data and methods

The methodology used in the paper consisted of 
three main parts: the first was selecting cities for 
analysis; the second comprised identifying clubbing 
zones in the selected cities and determining the rela-
tionship between such zones and urban space; while 
the third comprised identifying the most popular 

clubs in the surveyed cities and an attempt to iden-
tify changes in clubbing preferences in 2004–17.

3.1. City selection criteria

Out of several hundred Polish cities, the ones with 
the best developed clubbing infrastructure were se-
lected (arbitrary selection of cities having more than 
15 clubs). The second criterion was the city’s access 
to an international airport. Accessibility by plane 
(especially low-cost connections) is a condition for 
mass party tourism (Smith and Puczko, 2009; Thur-
nell-Read, 2012), so, taking this criterion into ac-
count, only airports that were within 50 km of the 
city and accessible by public transport were includ-
ed. The distance to the airport was calculated using 
Google Maps, and information on public transport 
was found on official websites of the analysed air-
ports.

Both criteria were satisfied by 11 cities: Byd-
goszcz, Gdansk, Katowice, Cracow, Lublin, Lodz, 
Poznan, Sopot, Szczecin, Warsaw and Wroclaw 
(Fig. 1). The above-mentioned cities differ consid-
erably in terms of the total number of clubs, from 
more than 50 clubs in Cracow, Poznan and Warsaw, 
to only 16 in Lublin. Information about clubs was 
obtained during a query on the most popular Pol-
ish websites devoted to clubbing: clubbing.pl, ftb.pl, 
klubowa.pl, and muno.pl.

Fig. 1. Location of the selected cities
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Four cities were selected for further analysis, in-
cluding identification of the most popular clubs and 
changes in clubbing zones in 2004–17 by means of a 
simple method. The two cities that were most pop-
ular among foreign tourists (over one million tour-
ists visited Warsaw and Cracow, which was nearly 
three times more than in the next city – Wroclaw) 
and the two least popular ones were selected (By-
dgoszcz and Lublin, visited by 39,000 and 66,000 
tourists). The first two are examples of cities in 
which the clubbing infrastructure was potentially 
shaped by the preferences of foreign tourists most, 
as compared to other cities. The other two cities, be-
ing the least popular ones among foreign tourists, 
are examples of cities in which the clubbing zones 
were mainly shaped by local residents, including to 
a large extent the academic community. Data con-
cerning tourist traffic comes from the Local Infor-
mation Bank of Statistics Poland (GUS-BDL) and 
refers to the year 2016.

3.2. Clubbing zones versus urban structure

Data concerning the locations of all 413 clubs in 
the surveyed cities was mapped onto satellite Goo-
gle maps in the QGIS program. Data for all cities 
refer to 2017. For Bydgoszcz, Cracow, Lublin and 
Warsaw data from 2004 was additionally collected. 
Using the analytical tools of QGIS, spatial informa-
tion concerning clubbing zones was calculated in-
cluding: specifically, their area (in hectares) and the 
possible range or radius of the zone (in metres). 

Clubbing zones were delimited by indicating 
the largest concentration of clubs in the specific 
city, whereas the maximum distance between clubs 
within the zone could be 300–500 m. In addition, 
for information purposes, before-party zones were 
also delimited, i.e. areas with the highest concentra-
tion of pubs and bars. To maintain the readability 
of the maps of the analysed cities, only the range of 
such zones was marked, without indicating respec-
tive spots. The results were compared with the top-
ographic map of the city and their relationship with 
characteristic structures such as central squares, Old 
Town and shopping passages was determined.  

3.3. Popularity of clubs, and changes in popu-
larity in 2004–17

Information from social media such as Facebook 
and Foursquare was used to determine the degree 
of popularity of clubs in 2017. The first source is 
a typical social media site used for communica-
tion between its users (mainly within a network of 
friends). Both individuals and businesses (includ-
ing clubs) can register Facebook accounts. Business-
es can create various events, e.g. send invitations to 
events and parties, which are displayed on the time-
lines of users who like or view their profiles. On 
the other hand, Foursquare is a typical LBSN – Lo-
cation-Based Social Network used to share experi-
ences and impressions concerning a specific place. 
Data concerning a specific place available on both 
sites is easily accessible information about the pref-
erences of visitors and in the past has been used in 
many urban studies (e.g. Fujita, 2013; Agryzkov et 
al., 2016; Marti et al., 2017). 

The measure of popularity used in this paper is 
the number of “likes” on the profiles of the anal-
ysed clubs. The most popular clubs were identified 
by means of simple statistical analysis. The total 
number of clubs ordered according to the number 
of “likes” was included in two lists corresponding 
to data from Facebook and Foursquare. Next, the 
most popular clubs were identified in each list and 
the ones in the top quartile of the population were 
selected. 

The popularity of clubs in 2004 was determined 
differently because at that time no social media ex-
isted and access to the Internet was not as common 
as it is nowadays. Thus, information on the pop-
ularity of clubs at that time was sought in inter-
views with DJs who were working in 2004. In each 
of the four cities covered by the survey (Bydgoszcz, 
Cracow, Lublin, Warsaw) three DJs were asked to 
name the clubs that were the most popular in 2004. 
A club was included among the most popular if at 
least two DJs named it. 
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4. Results

4.1. Party zones

Clubbing zones in cities covered by the survey were 
of different sizes and had different characteristics. 
Generally, they can be split into three groups. The 
first group comprises zones located along one or a 
few main shopping streets in the city centre. Zones 
with such characteristics were formed in six cities: 
Bydgoszcz, Gdansk, Katowice, Lublin, Lodz and So-
pot. The second group was zones in the Old Town 
area that were clearly concentrated around the main 
market square. Cities with such zones were Cracow, 
Poznan and Wroclaw. The last, third group is exten-
sive, poorly delimited zones surrounded by many 
clubs scattered over nearly the entire city centre. 
Such zones exist in Szczecin and Warsaw. 

Zones formed along traditional shopping streets 
extend from the east to the west (Katowice, Lublin, 
Sopot), from the north to the south (Lodz), or in 
both directions (Bydgoszcz, Gdansk) (Fig. 2).

Lodz is home to the largest zone formed along 
shopping streets. The area of about 80 ha is home to 
21 clubs situated mainly along Piotrkowska Street, 
which is the main pedestrian area in that city, and 
along the parallel Kościuszki Street. Clubs extend 
over nearly three kilometres, within the before-par-
ty zone that reaches one kilometre further in both 
directions, and in the north covering former factory 
grounds converted into one of Central and Eastern 
Europe’s largest shopping malls and entertainment 
centres.

Katowice’s party zone is located in the city cen-
tre within a radius of 300 m around Plac Wolności 
(Liberty Square) and is nearly three times smaller 
than the party zone in Lodz. It occupies a total area 
of 30 ha, with nine clubs. It is characteristic that it 
is nearly completely separated from the before-party 
zone, which it borders to the east. The before-party 
zone extends over one and a half kilometres and is 
closed in between railway tracks to the south and 
Warszawska Street and the river Rawa to the north. 

The party zone in Lublin extends east to west 
and has a similar layout. The before-party zone is 

Fig. 2. Party zones along main streets
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three km long in total, but its main part is enclosed 
within the Old Town walls (the most eastward area 
on the map, separated from the remaining grounds 
by the narrow passage of Krakowskie Przedmieś-
cie Street). The clubbing zone covers nine ha in the 
district of Śródmieście (the Polish name for the city 
centre in several cities) and nine clubs are locat-
ed within that area. This zone is situated west of 
the densest part of the before-party zone and runs 
through the pedestrian area in Krakowskie Przed-
mieście Street, towards Hempla Street. 

A typical arrangement of the clubbing zone along 
the main street, similar to that in Lodz, can be seen 
in Sopot. Ten clubs are located along Bohaterów 
Monte Cassino Street, popularly known as “Monci-
ak”. The clubbing zone in Sopot is even smaller than 
that in Lublin and covers an area of six ha. The be-
fore-party zone, similarly to Lublin, is composed of 
two parts. The eastern part is the main area where 
pubs, bars and various fast food restaurants are lo-
cated. The western part of the before-party zone is 
less significant and has fewer pubs and bars. 

The clubbing zones in Gdansk and Bydgoszcz, 
although they are also concentrated along main 
shopping streets, are different from those previous-

ly described. Most clubs in Bydgoszcz are located 
along two streets running in opposite directions. 
The clubs are situated on Długa Street (running 
from east to west) and around the Old Town Mar-
ket Square and along Mostowa Street, continuing to 
the north along Gdańska Street. This arrangement 
of club locations makes the clubbing zone in Bydgo-
szcz triangular, with an area of 25 ha within which 
15 clubs are situated in total, and the before-party 
zone is situated within nearly the same area. 

The party zone in Gdansk is three times larger 
than the one in Bydgoszcz. The before-party zone 
alone covers an area of more than 100 ha in the old-
est part of the city, whereas it gradually extends be-
yond the river Motława onto the Granary Island. 
This island is the eastern limit of the local clubbing 
zone, which continues westwards through Gdan-
sk’s main street, Długi Targ, and then to the north 
towards the popular Madison Shopping Mall. The 
clubbing zone in Gdansk comprises 11 clubs only. 
They are scattered over an area of 36 ha.

The second group of the analysed cities, i.e. cen-
tres in which clubbing zones are concentrated in the 
Old Town, around main market squares (Fig. 3), is 
the group with the best-developed party space. De-

Fig. 3. Party zones around the main market square
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spite all these zones being very similar, each of them 
also has its characteristic features.

The clubbing zone in Wroclaw covers an area of 
50 ha, but all 28 clubs in the zone are situated with-
in a radius of 600 m from the Main Market Square. 
The before-party zone in Wroclaw is nearly twice as 
big and reaches the banks of the Oder to the north 
and the green belt along the City Moat to the south. 

The clubbing zone in Poznan covers 31 ha around 
the Old Town Market Square, where 25 clubs are lo-
cated at more than 300 m from the Town Hall. The 
before-party zone is also concentrated around the 
Market Square, whereas it can be observed to ex-
tend to the west and the south of the Old Town.

The layout of clubs is similar in Cracow. The 
local clubbing zone is formed around the Market 
Square, in the northern and central part of the Old 
Town enclosed by Planty Park. The area of 58 ha 
hosts 39 clubs. The southern part of the Old Town 
is free of clubs, though an almost longitudinal net-
work of pubs extends along Grodzka Street. The 
highest concentration of pubs and cafes in Cra-
cow can be observed in the above-described club-

bing zone. However, it must be emphasised that its 
“fuzzy” extension runs to the west in a wide belt to-
wards the Campus. An interesting phenomenon in 
the clubbing infrastructure in Cracow is its concen-
tration of several clubs in the district of Kazimierz, 
south of the Old Town. More than one kilometre 
from the described zone it forms a kind of compet-
itive clubbing zone together with the neighbouring 
cafes and pubs. 

The clubbing zones in Warsaw and Szczecin are 
the two areas that were the most problematic to de-
limit because in both cities there is no place of any 
particular concentration of clubs (Fig. 4). They are 
scattered around nearly the whole city centre over 
an area exceeding 1,500 ha, so the following maps 
use a larger scale compared to the maps referring 
to the other cities, in order to ensure accurate pre-
sentation of the layout of clubs. 

The clubbing zone in Warsaw is delimited by 
the area between Mazowiecka Street (to the north), 
where a few clubs are situated, the Palace of Cul-
ture and Science (to the west), the National Muse-
um (to the east) and the Śródmieście Południowe 

Fig. 4. Party zones without a clear structure
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district. It is home to 29 clubs covering a total area 
of more than 130 ha. 

The rest of the clubs in Warsaw are scattered 
around the centre, in an area that extends from the 
Vistula to the east, to an area of clubs more than 
five km to the west. The before-party zone starts in 
the Old Town, where pubs and restaurants are most 
densely concentrated, and continues along Nowy 
Świat Street towards the city centre. There, another 
part of the before-party zone extends. It largely co-
incides with the clubbing zone.

The clubbing zone in Szczecin is half the size of 
Warsaw’s. It occupies an area of 62 ha and has 60% 
fewer clubs than that in the capital city (12 in to-
tal). An identical number of clubs is located with-
in an area three km to the north of this zone. The 

before-party zone occupies a relatively small area. 
It is situated within the Old Town, which has not 
been rebuilt after damage caused by World War II.

4.2. Changes in clubbing zones

The party zone in Cracow, being the most devel-
oped of the analysed party zones, consisted of 35 
clubs in 2004. By 2017 this number had increased 
to 39, but the range and shape of the zone has not 
changed significantly. The main cluster of clubs is 
still situated within the limits of the Old Town, en-
closed by a city green belt (Fig. 5).

Larger changes occurred if we consider the 
whole clubbing infrastructure. Only six clubs out 

Fig. 5. Clubbing zone in Cracow in 2004 and 2017
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of 65 that existed in 2004 survived until 2017. Eight 
other clubs still operate, but under a different name, 
in connection with a change of ownership or image. 
The remaining 78.5% of clubs operating in 2017 are 
new spots on the map of Cracow compared to the 
situation in 2004. 

After 2004 both clubs situated north of the club-
bing zone and three out of four clubs located in be-
tween the Old Town and the cluster of clubs in the 
district of Kazimierz disappeared. New clubs were 
opened west of the Old Town (in the area of the 
Campus) and in Kazimierz, as well as on the south-
ern bank of the Vistula. Some of the new locations 
can be connected with the revitalisation of the city 
that took place in the analysed period and covered 
not only the Old Town but also the neighbouring 
districts.

Of the 15 most popular clubs in 2004, ten were 
located within the party zone. In 2017, the 23 most 
popular clubs were identified, including 17 with-
in the limits of the party zone. Among them only 
Frantic and Alchemia maintained their popularity 
for more than ten years. Considering areas of revit-
alised public space, three clubs on the revived Plac 
Szczepańskiego square, and one in the Small Market 
Square gained in popularity. Also, two clubs situat-
ed at the footbridge over the Vistula and one within 
the recreation grounds of Hotel Forum became pop-
ular (Table 1). One of them, Forum Przestrzenie, is 
definitely the most popular club in Cracow, accord-
ing to information available on both analysed so-
cial networks. 

The connection between the location of the 
clubs and the modernised public space is visible 
in the southern part of Kazimierz, where a foot-
bridge was built over the Vistula that gained pop-
ularity among tourists and local inhabitants alike. 
Two new clubs were opened in the direct neigh-
bourhood of the footbridge and two more several 
metres farther away.

Warsaw’s clubbing zone occupies a similar area 
to that in 2004, situated in the central part of Śród-
mieście. The number of clubs (26) existing at that 
time (in 2004) in the zone were complemented by 
three new ones by 2017, which is an increase of 
12%. However, the total number of clubs in the city 
decreased from 78 to 71, whereas nine clubs from 
the previous period survived. Thirteen other clubs 
are still in operation but their names have changed. 
Thus, 69% of the clubs are completely new, as com-
pared to those that existed in 2004. 

The largest changes in the clubbing infrastruc-
ture occurred in the extensive City Centre sur-
rounding the party zone. The last two clubs in the 
Old Town region disappeared and the grounds 
became a clubbing-free area. Its function was re-
duced to a before-party zone with numerous bars 
and cafes. In addition, nearly half of the clubs in 
the southern part of Śródmieście disappeared. On 
the other hand, four new clubs were opened on the 
western bank of the Vistula which was previously a 
clubbing-free area (Fig. 6). This region, connected 
with the boulevard Bulwar Flotylli Wiślanej, and the 
Vistula’s eastern bank, became a popular place for 

Table 1. Popularity of clubs in Cracow on Facebook (Fc) and Foursquare (Fr) in 2017

clubs
number of likes

clubs
number of likes

clubs
number of likes

Fc Fr Fc Fr Fc Fr

Party zone Jazz R. 14,794 115 Kazimierz
Prozak 2.0 40,153 219 Teatro Cubano 14,655 47 Shine 35,938 83

Frantic 38,860 80 Baccarat 13,022 22 Alchemia 19,745 742

Coco 37,185 72 Bomba 10,706 192 Piękny Pies 16,599 113

Shakers 24,781 84 Re 3,526 126 Barka 5,972 98

Afera 24,479 45 Betel 4,294 122 Southern bank of the Vistula

Pauza 20,338 198 Alternatywy 4 7,765 88 Forum 
Przestrzenie 64,010 917

Diva 15,023 26 Społem 9,822 82
Four 14,818 37 Pod Jaszczurami 7,431 78 Drukarnia 4,324 132
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partygoers and people wanting to spend their spare 
time in the open air, near bars and fast food stands. 

Another exception is the probable impact that 
the city beach Plaża Zoo on the eastern bank of 
the Vistula had in increasing the popularity of the 
local club La Playa. In 2004 it was the location of 
Bols Beach club, which after a few years changed 
its name to the present one. Currently, La Playa is 
the most popular clubbing facility in Warsaw (based 
on data from Facebook), despite being quite remote 
from the party zone. 

In 2004 only two clubs (Enklawa and Labo) 
from the party zone were among the most popular 
clubbing spots in Warsaw. Other spots were scat-
tered on the northern and western part of the city 
centre and in other districts.

In 2017 the location of the most popular clubs 
looked considerably different. There were 11 such 
clubs (out of 26) in the party zone and, in addition, 
eight more clubs were situated in other parts of the 
City Centre, including Plan B – the most popular 
club on Foursquare (Table 2). Only two clubs from 
2004 in operation to this day – Enklawa and Park 
Klub – have maintained their popularity.

The clubbing infrastructure in Bydgoszcz is con-
siderably different from those in Cracow and in 
Warsaw. As mentioned before, clubs in Bydgoszcz 

are situated along two transportation axes. Howev-
er, in 2004 this layout was completely different. Two 
small club clusters separated by the river Brda could 
be identified. The northern area located in Śród-
mieście ran along a high street (Gdańska Street) 
continuing to the west through Dworcowa Street 
(Fig. 7).

The change in the number of clubs in the party 
zone in 2004–17 was the highest increase among the 
analysed cities. This zone grew (in terms of num-
ber of clubs) by 66.7% in comparison to the pre-
vious period, taking a distinct shape. Clubs north 
of the Brda mostly ceased to operate. In turn, new 
ones were established in the tenement houses in the 
Old Town. 

The total number of clubs in the whole city in-
creased from 18 to 21 (by 17%), including four 
clubs that have been in continuous operation (22%). 
Two more operate in their former location but with 
changed names. New clubs that formed after 2004 
account for 66.7% of all clubbing spots. 

In 2004, three of the four most popular clubs 
were situated in Śródmieście in the northern club 
cluster. In 2017 the situation had changed almost 
completely. Now, the most popular clubs are most-
ly situated in the Old Town. Savoy has remained 
the only popular club north of the Brda. Accord-

Fig. 6. Clubbing zone in Warsaw in 2004 and 2017
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ing to Facebook, the most popular club in Bydgo-
szcz is Metro (27,100 likes) coming before Kubryk 
(23,600), Jack (20,900), Soda (17,8000) and Savoy 
(15,100). In turn, Foursquare classifies the clubs ac-
cording to other criteria and mentions: Kubryk (54 
likes), Jack (36), Soda (35), Metro (22) and Savoy 
(14) as the most popular.

The party zone in Lublin in 2004 covered the 
area of western Śródmieście and continued along 
the streets of the University Campus, where all four 
of the most popular clubs at that time were locat-
ed. In total the then party zone comprised 12 spots 
(Fig. 8). Currently, this zone extends over an area 

nearly three times smaller and is composed of nine 
clubs (a decrease of 25%). It occupies the central 
part of the district Śródmieście and has moved east-
wards relative to the zone in 2004. 

In total, the number of clubs decreased from 
17 to 16 (a 5.8% decrease), but only one (Koyot) 
has remained open. Two other clubs have contin-
ued under different names. Other clubs (81.3%) are 
new spots on the map of Lublin after 2004. In Lu-
blin a trend similar to that characteristic of Cracow 
and Warsaw can be observed – parties are organised 
in the open air on artificial beaches (Fig. 9). 

Table 2. Popularity of clubs in Warsaw on Facebook (Fc) and Foursquare (Fr) in 2017

clubs
number of likes

clubs
number of likes

clubs
number of likes

Fc Fr Fc Fr Fc Fr

Party zone Harenda 13,852 134 Opera 23,824 126

BAL 75, 069 76 Makulatura 6,067 145 By the Vistula

Capitol 54,500 124 Other – City Centre La Playa 123,070 102

Sketch Nite 41,775 248 Level 27 51,564 144 Cud Nad Wisłą 69,944 344

Cafe Kulturalna 37,869 318 The View 39,434 63 Barka 31,954 199

Luzztro 32,151 81 Park 35,908 104 Pomost 511 29,384 141
Bank 30,574 92 Na Lato 34,798 486 Other districts

Miłość Kredytowa 30,498 231 Iskra 30,993 120 Explosion 79,523 17

Bar Studio 30,104 274 Plan B 28,848 553 Hulakula 58,631 11
Enklawa 26,153 130 Znajomi Z. 25,124 391 Dzik 26,995 140

Fig. 7. Clubbing zone in Bydgoszcz in 2004 and 2017
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Fig. 8. Clubbing zone in Lublin in 2004 and 2017

Fig. 9. Imitation of a tropical beach at the Riviera Club
Source: own photo collection
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Currently, two such clubs operate in Lublin: 
Riviera and Radość. The former was built on the 
roof of an office building and apart from the clas-
sic dance floor it offers a space modelled on tropi-
cal resorts, with deckchairs, a fountain, palm trees 
and a resting area. Riviera is the second most pop-
ular club in Lublin, with a total of 28,200 likes on 
Facebook. Other popular clubs (according to Face-
book) such as Czekolada (39,500), Dom Kultury 
(24,600), and in the Campus (Silence Club; 30,400) 
are also situated within the party zone. Foursquare 
presented data concerning only three clubs in Lu-
blin: Czekolada (42 likes), Dom Kultury (40 likes) 
and Riviera (15 likes).

5. Discussion and conclusions

In the analysed cities three main clubbing zone 
types were identified: a) zones within the Old Town 
around the main market square; b) zones along 
main shopping streets, and c) extensive zones in the 
city centre surrounded by a large number of other 
clubs scattered around a large downtown area. Why 
did the formation of clubbing zones progress differ-
ently in one city than in another? The reasons may 
be related both to the urban infrastructure and to 
the preferences of the partygoers and the decisions 
of local governments. 

Two cities belonging to the last of the listed 
groups, Warsaw and Szczecin, were almost com-
pletely rebuilt after damage sustained during World 
War II. The centres of those cities were rebuilt from 
scratch without repeating their original layout, 
which resulted in the disappearance of some former 
city streets. The present clubbing and before-par-
ty infrastructure scattered over a considerable area 
may be an echo of the post-war development of 
those cities. War damage and later reconstruction 
caused the former most popular places in pub-
lic space to disappear. Instead, new meeting places 
for the local community appeared, with restaurants 
and cafés scattered over a vast area. The rebuilt Old 
Towns in those cities are now places of recreation 
dotted with restaurants, and dance venues located 
close to 24-hour access to alcoholic beverages were 
built in newer parts of those cities, although not far 
from the historic buildings. This is especially visible 

in Warsaw, where the Old Town is full of tourists, 
including foreign visitors, but the clubbing facilities 
are not there: they are located in the city centre to 
the south. 

A similar situation can be seen in Lublin, where 
the Old Town is also free from clubbing. Howev-
er, after leaving the Old Town in the direction of 
the city centre, you can see the first clubs and vod-
ka drinking facilities that stretch roughly along the 
main street. The smaller size of the city and the 
smaller number of clubs in Lublin probably caused 
the clubbing zone not to have spread over a large 
area of city centre as it did in Warsaw, but limited 
it to a relatively small strip along the main shop-
ping street (a similar distribution of clubs can be 
found in Katowice). 

In other cities where the clubbing zone stretch-
es along the main pedestrian routes (Bydgoszcz, 
Gdansk, Lodz, Sopot) a clear combination of be-
fore-party and clubbing function can be seen in the 
same location, which is also the most attractive area 
for tourists. The explanation for the development of 
such clubbing zones is the limited residential func-
tion in these areas. Almost nobody lives there, so 
nobody is bothered by loud music being played al-
most till the morning. For this reason local govern-
ments do not prohibit clubs there. 

The last group of cities are those in which club-
bing zones have formed around the main mar-
kets in the Old Town (Cracow, Poznan, Wroclaw). 
They have the densest network of clubs, which also 
largely overlap with the before-party zone. The Old 
Towns in these cities have long been areas of in-
tensive tourism, with a huge number of souvenir 
shops, pizzerias, restaurants, pubs and other gastro-
nomic facilities. The residential function has given 
way to short-term renting, so as with the previous 
group of cities, constant noise and crowds of peo-
ple do not bother local residents so much. Premis-
es often focused on serving foreign partygoers have 
been created over the years, sometimes turning en-
tire streets into small clubbing zones, where clubs 
are located one next to another. In these cities, the 
problem of troublesome, often drunken tourists 
going from club to club is greatest because of the 
number of clubs and their density over a relative-
ly small area. 

The revitalisation of urban space had no great 
impact on the processes that transformed clubbing 
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infrastructure. Only single cases were recorded of 
new clubs opening in places where the public space 
was revived. It seems that the revitalisation of se-
lected city quarters could have had a greater impact 
on increasing the popularity of certain clubs, which 
is particularly visible in Cracow. 

The largest changes in the clubbing map (over 
the years 2004–17) occurred in relatively small cit-
ies such as Bydgoszcz and Lublin. The layout of the 
party zones in those cities changed nearly complete-
ly. This can be explained by two factors: the small 
spatial extent of the clubbing zone and the limited 
number of clubs. In such cases, the disappearance of 
a few clubs from the clubbing market can seriously 
remodel the entire clubbing infrastructure. In both 
cities over the years most of the popular clubs have 
been located very close to the before-party zone. Be-
fore 2004, most of the clubs were student-focused, 
hence most of dance clubs were located near the 
University Campus. In recent times, owners look 
more towards a wider clientele, especially the grow-
ing market for 25+ or 30+ people. 

In Warsaw and Cracow changes in the clubbing 
map were almost unnoticeable. However, the en-
virons of party zones have clearly modified – e.g. 
the growing popularity of clubs imitating tropical 
beaches and all other kinds of open-air events. In 
both cities there is a new phenomenon of combin-
ing music events with riverside activities. Clubbing 
by the Vistula River, both in Warsaw and in Cra-
cow, became very popular and even fashionable. 
Clubs are open in the summer, exploiting their at-
tributes of fresh air, artificial beaches and more lax 
dress codes. The boulevards are also a single zone 
where consumption of alcohol outside of club/bars 
boundaries is legally approved by the city govern-
ments. These factors attract many young people to 
leave the city centre in the evening to party in the 
open area on the riverside boulevards.

The remaining Polish cities not covered by the 
analysis usually have underdeveloped clubbing in-
frastructure, so the changes that took place in them 
in the clubbing aspect probably more resemble 
those that took place in Lublin or Bydgoszcz than 
in Warsaw and Cracow. In turn, big cities in other 
Central European countries, especially those known 
for their popularity among party tourists, are more 
reminiscent of Cracow in terms of clubbing infra-
structure and the likely changes that have taken 

place since accession to the European Union. How-
ever, in order to confirm this hypothesis, an anal-
ogous study should be conducted in selected cities 
in other countries. Similarly, in order to determine 
whether the processes presented on the example 
of Poland are similar in other former communist 
countries, and if so, what the extent of such simi-
larity is, an extra survey would need to be carried 
out in those countries.

Finally, the authors would like to point out that 
the methodology used has potential limitations. 
The changes shown in the clubbing zones included 
general data only, without going into different types 
of clubs (e.g. mainly academic clientele, clubs for 
LGBT, 30+, only rock parties, house parties, etc.). 
An analysis of the detailed division of clubs in terms 
of music played and preferred clientele could shed 
different light on the study. Also, the time scope of 
the study, due to the lack of relevant data, limited to 
the two selected years 2004 and 2017, did not take 
into account the differences that could have result-
ed from a year-on-year analysis within the 13 years 
of the selected period. Despite these limitations, the 
results of the study explain some general processes, 
and may be a prelude to a broader study, both in 
terms of comparing the analysed processes in other 
countries and in terms of the more detailed analy-
sis that the authors intend to perform in the com-
ing years.
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