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Abstract

The article discusses the possibility of using digital technologies in teaching the
discipline ‘Market of tourist services. It is emphasised that digitalisation of education is a
prerequisite for the training of competitive specialists in the tourism industry. The
introduction of innovative technologies, such as artificial intelligence capabilities, immersive
technologies, and large data sets, are changing approaches to teaching professional
disciplines, providing students of the speciality ‘Tourism’ with opportunities for the
development of professional skills. The article also analyses how to use online platforms,
social media and content marketing when studying the course ‘market of tourist services’.

Thus, the article emphasises the importance of digital transformation in education and
tourism business, which contributes to better training of competitive professionals and

meeting the needs of modern consumers in the tourism industry.
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HapuanbHa aucuumiiga «PHHOK TYPHCTHYHMX MOCJIYD» B epy HH(PpPOBUX

TEXHOJIOTi

Bbinnubka Ouena IlerpiBHa,
KaH/IUJAT EKOHOMIYHUX HAYK, TOTEHT,
JOTIEHT KadeapH MeIaroTikiu BUIIOT MIKOJIA Ta MEHEHDKMEHTY OCBITH, POPEKTOP 3
€KOHOMIYHUX ITHTaHb
XMeJIbHUIBKOI T'YMaHITAPHO-NeAATrorivyHol akaaemii,
M. XMeJIbHULLKHI Y Kpaina
0.binytska @gmail.com
ORCID ID 0000-0001-8746-3515

VY crarTi MOXJIUBICTh BHUKOPUCTAHHS MHUQPPOBHX TEXHOJIOTIA T Yac BUKJIAJaHHS
HaBYAJIBHOI IUCIUIUIIHU «PUHOK TYpUCTHMYHHX TMOCIYT. AKIEHTOBaHO, MO IU(POBI3aIlisa
OCBITH HEOOXITHOIO YMOBOIO JUISl MIATOTOBKH KOHKYPEHTO3JaTHHUX (DaxiBIIB y TypUCTUUHIN
ramy3l. BrpoBamkeHHsT IHHOBAIIMHUX TEXHOJIOTIM, TaKUX SK MOXJIMBOCTI IITYYHOTO
IHTEJIEKTY, IMEPCHUBHI TEXHOJIOTii, Ta BEJHMKI MAacCWUBH JaHUX, 3MIHIOIOTH IIAXOIU 10
BUKJIQJIaHHS (axOBHX JUCIMIIIIIH, HAJAl0YM CTyIeHTaM cherianbHocTi  «Typusmy»
MOXJIMBOCT1 JUII PO3BHUTKY MpO(eCciiHUX HAaBHYOK. Y CTaTTI TaKOX aHAJI3YyEThCS SIK
BHUKOPHCTOBYBAaTH OHJIANMH-TUIAT(GOPMHU, COIialIbHI MEPEKi Ta KOHTEHT-MapKETHUHTY ITiJl 4ac
BUBUYCHHSI KYPCY «PHUHOK TYPHCTUYHHUX MTOCITYT».

TakuMm YMHOM, CTATTS MIIKPECIIOE BAXKIUBICTh MUGPOBOI TpaHChOpMaIlii B OCBITI Ta
TYPUCTHYHOMY Oi3HECi, siKa CIpHsi€ Kpallil MiAroTOBLI KOHKYPEHTHO3AAaTHUX (axiBLiB Ta
3aJI0BOJICHHIO TIOTPEO Cy4acHOTO CIOKMBa4ya TYPUCTUYHOT Tamys3i.

Kirouosi cioBa: aucoumiiHa «PMHOK TYPHCTHYHHX IOCIYI»; CHEHiaJdbHICTH

«Typusm»; nudposi TexnoJiorii; nupposizamis.

The modern world, characterised by unprecedented technological progress,
undoubtedly has a significant impact on the modernisation of the education system, including
tourism education. The growing role of modern digital technologies implies significant

changes in the teaching and training of future tourism professionals. Gone are the days when
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education was limited to the walls of lecture halls and the pages of textbooks. The digital
revolution has given birth to a generation that is inextricably linked to the virtual world,
where knowledge is accessible, shared and created at the touch of a finger. In an era when
digital technologies are gaining importance in every aspect of our lives, higher education is
not left behind. Digitalisation in university education has become not only a buzzword, but
also a key element that can revolutionise the way we learn. In this digital ecosystem, tourism
education is on the verge of profound change, seeking to harness the enormous potential of
technology to go beyond traditional learning [7].

The relevance of our study is due to the fact that it is necessary to introduce
digitalisation of the educational process in the training of future tourism professionals, which
should be a prerequisite for training a competitive specialist, as the tourism industry is
constantly transforming thanks to new technologies in almost every aspect. According to the
report of the Digital Transformation Initiative [2], digitalisation processes in the travel,
tourism and aviation sectors will reach a value of up to USD 305 billion by 2025. The same
report states that they will transfer approximately $100 billion in value from traditional travel
companies to their new digital competitors [2].

In the course of studying the discipline “The Market of Tourist Services”, students are
emphasised that digitalisation is a direction of development of the tourism sector at many
levels. An example is given that thanks to the Internet, new models of competition are
emerging and new competitors are entering the market. An example of significant changes in
the sector related to digitalisation is the operation of portals such as Booking.com or
Airbnb.com. Booking.com is an online booking tool for tourists. Airbnb is a major competitor
to the services offered by hotels. The existence of these two portals has forced the hotel sector
to be more flexible. At the same time, the widespread use of the Internet to search for
accommodation is a chance to advertise lesser-known places. Digitalisation is also associated
with the growing importance of the image and opinion of companies offering travel services.
There are numerous portals that offer ratings of tourist, hotel and public services, such as
Tripadvisor, Wakacje.pl, Eataway, Freewalkingtours, or reviews collected by Google.
Therefore, tourism service providers should pay great attention to the quality of the services
they provide. The Internet and social media are also one of the most important channels for
promoting the industry. Another aspect of digitalisation is the need to provide consumers of
tourism services with access to broadband Internet, which requires investment costs from

entrepreneurs [8].
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With the development of digital technologies such as artificial intelligence, in
particular ChatGPT, immersive technologies (such as virtual and augmented reality), large
data sets, and the development of new digital solutions and products, approaches to the
training of future tourism professionals are also influencing the industry. Digitalisation in the
higher education system is driven by digital changes that are clearly visible in the tourism
industry - we are increasingly hearing terms such as ‘tourism 4.0’ or ‘smart tourism’. Digital
transformation in tourism means the adaptation of modern solutions to standard travel-related
tasks - from choosing a destination and planning a route to booking airline tickets and other
vehicles, accommodation, local attractions and restaurants, as well as changing approaches to
teaching educational subjects. In our research, we will focus on the use of digital
opportunities and tools in the study of the Travel Market course. The purpose of the
educational component “The Market of Tourist Services” is to form theoretical and
methodological knowledge of the principles and patterns of functioning of the market of
tourist services of different hierarchical levels and skills in the methods of assessing the
market of tourist services, the basics and principles of marketing in a tourist enterprise,
including digital technologies.

In particular, it is advisable to consider the possibility of using digital platforms in the
educational process that are intuitive, intelligent for creating travel experiences that generally
contribute to the development of the tourism industry in the context of the digital revolution.

The course “The Market of Tourist Services” emphasises that the digitalisation of the
tourism industry is aimed at providing customers with more personalised offers, and this is
where the sector is focusing its activities. Modern travellers expect a convenient and
transparent presentation of various travel options and access to them anywhere and anytime.
There are increasing opportunities to tailor offers to the individual needs of potential
travellers, for example, through the aforementioned mobile apps or 10T devices used by hotels
to control air conditioning by voice or airlines to identify travellers with luggage. Also
noteworthy is the potential of a popular tool such as ChatGPT, which can now be compared to
several different destinations in terms of the different aspects it uses.

The use of digital technology in tourism is not only a convenience for the customer,
but also a way to reduce travel costs, which is possible, among other things, thanks to
increasingly sophisticated pricing mechanisms that optimise occupancy while maintaining
value for money. In addition, digitalisation allows for a larger scale of information impact and
makes it possible to reach new recipients. In our practical sessions, we emphasise that modern

companies in the travel, hospitality and aviation industries are constantly using the power of

183



artificial intelligence, machine learning and future analytics, for example, in marketing
campaigns or online events and seminars for the tourism industry. All of this leads to
increased brand awareness, which makes customer acquisition much easier and, most
importantly, profitable [9].

For example, when studying the topic ‘Marketing Research’, it is advisable to draw
students' attention to the study of social media. Thus, thanks to the analysis of travellers'
behaviour in the book ’Influencing Travel: How to Turn Lookers into Bookers’ [6], the author
showed that as many as 86% of them became interested in a particular trip after seeing other
people's photos on the Internet. This effect is even more pronounced in the case of Generation
Z, as 92% of this age group gave this answer. This phenomenon also has another aspect: the
data provided by travellers online can be aggregated and analysed to personalise offers or
periodically monitor trends.

When studying Communication Policy, students focus on SEO optimisation. Yes, in
today's digital marketing world, search engine optimisation (SEO) is essential for every travel
website. We emphasise to students that they should start with well-thought-out keywords
related to tourism and travel, which should be used both in the textual content and in the
meta-titles and ALT descriptions of photos. It is worth focusing on local SEO, especially if
the website promotes specific regions, attractions or travel services.

The next important issue to consider is the possibility of using social media and viral
marketing as an ally in promoting a travel service. Social media is playing an increasingly
important role in tourism promotion. Engaging content, such as posting inspirational photos
and videos, can not only increase brand awareness but also help position a website [5].

In the course of studying the topic ‘Communication Policy’ of the course ‘Market of
tourist services’, we consider the issue of digital content marketing in tourism. Content
marketing appears in brochures, articles, advertising materials and on the Internet. It
entertains, intrigues, educates, persuades and inspires. Content - after all, that's what we're
talking about - is now the key to capturing customers' attention, building relationships with
them and ultimately buying goods and services. This is especially important in the tourism
industry, where consumers often make decisions influenced by information found online.
Their quality and adaptation to the preferences of the recipient is often a factor that
determines the attractiveness of the offer and makes some companies in the tourism sector
achieve impressive results, while others have problems operating in the market.

Creating content - textual, graphic, video content, as well as skilful analysis of their

performance indicators - is now an important competence of every specialist in the tourism
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and recreation sector. Websites, social media posts, press articles, guidebooks, reports, and
advertising slogans are essential for advertising and selling travel services. Research shows
that consumers are no longer attracted to arbitrary, correct content - they expect inspiration,
stories and narratives tailored to their needs and values [1].

Professionally created content has become an integral element of modern marketing
communication and requires the use of many techniques: storytelling, RTM, adaptation of
content to the appropriate communication channel, use of lead magnets, analysis of
performance indicators, targeting, and content promotion. That's why content marketing is
more than just writing, photographing or creating videos - it is a strategic marketing
communication tool that requires knowledge and practical skills.

We also actively use educational platforms in the learning process - a modern form of
knowledge acquisition that is revolutionising the way we learn and access information.
Thanks to technological advances and the growing demand for flexible learning methods,
these platforms are gaining popularity, offering users the opportunity to learn anywhere and
anytime.

In a digital learning environment, it is advisable to use a variety of tools and resources,
such as video courses, interactive tests, and self-study materials, to provide a rich learning
experience. One of the key advantages of educational platforms is that they can be adapted to
the individual needs of the user and the pace of learning. This makes learning more personal
and effective. In addition, many of these platforms offer certificates or diplomas upon
completion of the courses, which can help to advance one's professional career [4].

Thus, in order to train a competitive specialist in the tourism industry, in particular
when studying the discipline ‘Market of tourist services’, higher education institutions should
remain open to technological innovations that meet social needs and trends and at the same

time help to increase financial efficiency.

References:

1. Content marketing w turystyce. URL: https://wste.edu.pl/oferta-studiow/i-

stopnia/turystyka-i-rekreacja/content-marketing-w-turystyce/.

2. Digital Transformation Strategies to Thrive in Post Pandemic World. URL.:
https://www.techment.com/wp-content/uploads/2020/07/Digital-Transformation-White-

Paper.pdf.

185


https://wste.edu.pl/oferta-studiow/i-stopnia/turystyka-i-rekreacja/content-marketing-w-turystyce/
https://wste.edu.pl/oferta-studiow/i-stopnia/turystyka-i-rekreacja/content-marketing-w-turystyce/
https://www.techment.com/wp-content/uploads/2020/07/Digital-Transformation-White-Paper.pdf
https://www.techment.com/wp-content/uploads/2020/07/Digital-Transformation-White-Paper.pdf

3. Digitalization of the travel industry - statistics & facts. URL:

https://www.statista.com/topics/7589/digitalization-of-the-travel-industry/#topicOverview.

4. Edukacja przysztosci czyli platformy online. URL:
https://serwisy.gazetaprawna.pl/edukacja/artykuly/9487811 edukacja-przyszlosci-czyli-

platformy-online.html.

5. E-marketing w turystyce — Jak skutecznie pozycjonowac strony turystyczne w
Google? URL:  https://mateuszkozlowski.pl/blog/e-marketing-w-turystyce-jak-skutecznie-

pozycjonowac-strony-turystyczne-w-google/#E-

marketing w turystyce %E2%80%93 klucz do sukcesu w branzy podrozniczej.

6. Influencing Travel: How to Turn Lookers into Bookers. URL:

https:/AMmmww.nosto.com/blog/ebook-influencing-travel-how-to-turn-lookers-into-bookers.

1. Matt Ch.; Hess T. Benlian A. (2015) Digital Transformation Strategies, Bus.
Inf. Syst. Eng., pp. 339-340.

8. Sciezki rozwoju W sektorze turystyki. URL:
https://www.parp.gov.pl/component/content/article/84550:sciezki-rozwoju-w-sektorze-

turystyki.
9. Jak cyfrowa rewolucja wplywa na branz¢ turystyczng? URL:

https://innowacje.newseria.pl/biuro-prasowe/technologie/jak-cyfrowa-
rewolucja,b1172585863

186


https://www.statista.com/topics/7589/digitalization-of-the-travel-industry/#topicOverview
https://serwisy.gazetaprawna.pl/edukacja/artykuly/9487811,edukacja-przyszlosci-czyli-platformy-online.html
https://serwisy.gazetaprawna.pl/edukacja/artykuly/9487811,edukacja-przyszlosci-czyli-platformy-online.html
https://mateuszkozlowski.pl/blog/e-marketing-w-turystyce-jak-skutecznie-pozycjonowac-strony-turystyczne-w-google/#E-marketing_w_turystyce_%E2%80%93_klucz_do_sukcesu_w_branzy_podrozniczej
https://mateuszkozlowski.pl/blog/e-marketing-w-turystyce-jak-skutecznie-pozycjonowac-strony-turystyczne-w-google/#E-marketing_w_turystyce_%E2%80%93_klucz_do_sukcesu_w_branzy_podrozniczej
https://mateuszkozlowski.pl/blog/e-marketing-w-turystyce-jak-skutecznie-pozycjonowac-strony-turystyczne-w-google/#E-marketing_w_turystyce_%E2%80%93_klucz_do_sukcesu_w_branzy_podrozniczej
https://www.nosto.com/blog/ebook-influencing-travel-how-to-turn-lookers-into-bookers
https://www.parp.gov.pl/component/content/article/84550:sciezki-rozwoju-w-sektorze-turystyki
https://www.parp.gov.pl/component/content/article/84550:sciezki-rozwoju-w-sektorze-turystyki
https://innowacje.newseria.pl/biuro-prasowe/technologie/jak-cyfrowa-rewolucja,b1172585863
https://innowacje.newseria.pl/biuro-prasowe/technologie/jak-cyfrowa-rewolucja,b1172585863

	When studying Communication Policy, students focus on SEO optimisation. Yes, in today's digital marketing world, search engine optimisation (SEO) is essential for every travel website. We emphasise to students that they should start with well-thought-...
	The next important issue to consider is the possibility of using social media and viral marketing as an ally in promoting a travel service. Social media is playing an increasingly important role in tourism promotion. Engaging content, such as posting ...
	1. Content marketing w turystyce. URL: https://wste.edu.pl/oferta-studiow/i-stopnia/turystyka-i-rekreacja/content-marketing-w-turystyce/.
	3. Digitalization of the travel industry - statistics & facts. URL:  https://www.statista.com/topics/7589/digitalization-of-the-travel-industry/#topicOverview.
	4. Edukacja przyszłości czyli platformy online. URL: https://serwisy.gazetaprawna.pl/edukacja/artykuly/9487811,edukacja-przyszlosci-czyli-platformy-online.html.
	5. E-marketing w turystyce – Jak skutecznie pozycjonować strony turystyczne w Google? URL:  https://mateuszkozlowski.pl/blog/e-marketing-w-turystyce-jak-skutecznie-pozycjonowac-strony-turystyczne-w-google/#E-marketing_w_turystyce_%E2%80%93_klucz_do_su...
	8. Ścieżki rozwoju w sektorze turystyki. URL: https://www.parp.gov.pl/component/content/article/84550:sciezki-rozwoju-w-sektorze-turystyki.
	9. Jak cyfrowa rewolucja wpływa na branżę turystyczną? URL: https://innowacje.newseria.pl/biuro-prasowe/technologie/jak-cyfrowa-rewolucja,b1172585863

