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Abstract

Objective of the work: The aim of this study is to learn about the influence of the media on

the sexuality of young Poles.

Material and methods: The diagnostic survey method and the survey technique were used,

based on the research tool which was the original questionnaire. 310 respondents, different in

terms of sex, faith, place of residence and education, current family situation, aged from 16 to

21, participated in the study. Statistical analysis was carried out with the use of Exel 2019 and

the SPSS Statisctics package, version 25, using the ANOVA analysis of variance and the

Mann-Whitney and H Kruskal-Wallis t-tests. The data collection stage was carried out in the

period from October to December 2019, via the Internet.
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Results and conclusions: Both men and women participating in the study view sexual, erotic

and pornographic content in the mass media available to them, but women viewed

pornographic content significantly less often than men. The main source of knowledge about

sexuality for young Poles is the Internet. Television is relatively rare. Most of the respondents

find it difficult to assess whether the media is a credible source of information on human

sexuality. Most of the survey participants believe that the media content does not accelerate

sexual initiation and does not affect their attitude towards sex. Believers were much less

likely to support the credibility of mass media in the context of sexuality than non-believers.

Key words: sexuality, sexual behavior, youth, media

Introduction

Sexuality is described as one of the main components of existence. It creates a

multidimensional sphere of life for every human being [1]. It deals with sex, gender

identification, desire, sexual orientation, and reproduction. Is experienced and manifested in

relationships, social roles, values, fantasies, behaviors, or personal beliefs [2]. It develops on

five main levels, which include sociology, psychology, physiology, anatomy and

interpersonal relations [1]. The parallel development of each of the above areas is a great

challenge during the processes of upbringing, education or self-education, especially in the

stage of individual maturation.[3].

The period of sexual maturation ranges from about 12 to 18 years of age. It is

characterized by turbulent biological changes. The action of the gonads influences the

development of secondary and tertiary sexual characteristics. The stimulus for the

development of sexuality in this period is also a group of peers, which intersect with the

influence of parents, the Internet, media, schools and other institutions. For both girls and

boys, the growing up process tends to level out the differences between the emotional and

sexual aspects [4].

The social plane is also the generator of sexual development, especially the conflict

between the child and parents, who only create a model of femininity and masculinity, but not

sexuality. At some point, a teenager starts rebelling against his parents and their sexuality.

This results in directing the development of one's sexuality towards peers or attitudes

propagated by the broadly understood media. Initially, the discharge of sexual tensions takes

place in homogeneous groups, and only later in mixed groups [4].
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Objective of the work

The aim of the study is to learn about the influence of the media on the sexuality of young

Poles.

Material and methods:

The conducted study was based on the diagnostic survey method and the questionnaire

technique. The research tool was a self-construction questionnaire containing 3 main

questions together with items in which the respondents assessed the degree of compliance

with their beliefs on a 5-point Likert scale (definitely no, rather no, hard to say, rather yes,

definitely yes). The first question concerned the type of content (sexual, erotic, pornographic)

watched in the media available to young people. Then, the respondents were asked about the

sources of knowledge about sexuality, and then the respondents were asked to refer to the

influence of the media on the acceleration of sexual initiation, their credibility as a source of

knowledge about sexuality and their influence on the personal attitude of the respondents to

sex. The second part of the questionnaire was a record containing socio-demographic data of

the participant, such as gender, age, place of residence and education, attitude to religion and

the current social situation regarding the family.

The study was conducted among a group of adolescents aged 16 to 21 through an online

survey questionnaire on the website. The sample was selected randomly, with the age

restriction to 21 years of age. 310 people were included in the study. The respondents were

informed about the anonymity of the study and the use of data solely for scientific purposes.

The research was carried out in the period from October to December 2019.

Statistical analyzes were performed through the use of softwareandExel 20219 of SPSS

Statisctics version 25. A p-value of <0.05 was assumed to be statistically significant. The

analysis of variance ANOVA in mixed schemes was used to assess the differences between

the measurements and the groups. Such a choice, despite the Likert format response variables

used to measure the response variables, was dictated by the recommendations of Glass (1972)

and Carifio (2007). Moreover, in order to compare the variables expressed on ordinal scales,

which were either not measured with the Likert-format answers, or the research question

posed did not require the use of a multivariate scheme, the Mann-Whitney and H

Kruskal-Wallis tests were used.
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Results

Among 310 participants, the mean age was 18.09 years, the median was 18 years, and

the standard deviation was 1.507. Most of the people were between the ages of 16 and 19,

which means the distribution was right-skewed. Concentration of results around the mean

value was low, the distribution was flattened - platokurtic.

In the studied group, the majority of people were women, and men accounted for only

13.55% of the total sample. Most of the respondents attended high school, while the smallest

percentage of the research group studied in technical schools.

Also in terms of the place of residence, there were statistically significant disproportions

in the research group. Most of the respondents came from the city.

The number of believers was similar to the number of non-believers. Believers

constituted 53.55% of the entire group, while non-believers constituted 46.45%.

The largest percentage of the respondents came from complete families. In terms of the

number, the second place was taken by people brought up only by their mother, and the third

place was for people brought up only by their father. The remaining groups accounted for

1.29% of the total sample of respondents.

Chart 1 presents the behavior of the respondents regarding sexual content watched in the

media. The medians calculated for these variables with 95% confidence intervals were,

respectively: sexual content 4 (95% CI [4.4]), erotic content 3 (95% CI [3.4]), 2 (95% CI

[3.4]).

A multi-factor ANOVA in a mixed scheme (3x2x3x2x2x5, where the intra-group

factor was the self-assessment of behavior related to viewing sexual, erotic and pornographic

content, while the intergroup factors were selected demographic variables: gender, place of

study, place of residence, attitude to religion, situation at home), testing The influence of the

main effects, and the interaction between the intragroup factor and individual intergroup

factors, showed a statistically significant effect of the intergroup and intergroup gender factor

interaction (F (1, 299) = 19.661; p <0.001; eta2 = 0.062).

Graph 1. Behavior of respondents regarding viewing sexual content
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The obtained data was further analyzed taking into account the frequency of the

obtained results (Figure 2). In the group of women, there was a statistically significant

difference between the assessment of the frequency of viewing sexual content and the

assessment of the frequency of viewing pornographic content. Women watched pornographic

content statistically significantly less often. A similar relationship was not observed in the

group of men. The frequency of viewing pornographic content was not statistically

significantly different from the frequency of viewing sexual content.

The conducted analyzes showed that there was a statistically significant difference

between women and men in the frequency of viewing pornographic content. Men watched

them more than women.

Graph 2. Average frequency of viewing sexual, erotic and pornographic content by the

respondents

Calculated for the variable source of information on sexual behavior, the medians with

95% confidence intervals are as follows: TV 1 (95% CI [1.2]), Internet 4 (95% CI [4.4]),

youth magazines 1 (95% PU [1.1]), erotic magazines 1 (95% CI [1.1]), specialist literature 3

(95% CI [2.3]), educational lessons 2 (95% CI [2.2]), religion classes 1 (95% CI [1.1]),

friends 3 (95% CI [3.4]), siblings 2 (95% CI [2.2]), parents 1 (95% CI [2] , 3]), teachers 2

(95% CI [2.2]), meetings with a psychologist 3 (95% CI [2.3]). Chart 3 shows the quantitative

distribution of this variable.
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A multivariate ANOVA in a mixed scheme (5x2x3x2x2x5, where the intra-group factor

was the assessment of the intensity of using sources of information on sexual behavior, while

the intergroup factors were selected demographic variables: gender, place of study, place of

residence, attitude to religion, situation at home), testing the impact main effects, and the

interaction between the intragroup factor and individual intergroup factors, showed a

statistically significant effect of the intragroup factor (F (1, 303) = 77.727; p <0.001; eta2 =

0.204) and the intergroup factor attitude to religion (F (1, 303) = 4.796; p = 0.029; eta2 =

0.016).

Chart 3. Sources of information on sexual behavior used by the respondents

Figure 4 presents the profile of respondents' answers regarding the frequency of

using various sources of information on sexual behavior.

Chart 4. Sources of information on sexual behavior used by the respondents
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Post hoc analyzes showed that television is statistically significantly less frequent

source of information than: educational lessons, teachers, siblings, parents, meetings with a

psychologist, professional literature, colleagues, and the Internet. There were no statistically

significant differences between the given source of information and the others. Moreover, the

obtained data show that the Internet is statistically significantly more frequent source of

information for respondents than: colleagues, professional literature, meetings with a

psychologist, parents, siblings, teachers, educational lessons, television, youth magazines,

erotic magazines, lessons religion.

Chart 5 presents a summary of the respondents 'answers to questions about the

influence of the media on the acceleration of sexual initiation, their credibility as a source of

information on sexual behavior and the impact on the participants' attitude to sex.

Chart 5.The influence of the media on the sexual behavior of the respondents

Calculated for the variables presented in Figure 5, the medians along with 95%

confidence intervals are: media accelerate sexual initiation 3 (95% CI [3.3]), media are a

reliable source of information on sexual behavior 2 (95% CI [2.2] ]), the media influence the

attitude to sex in respondents 2 (95% CI [2.2]).

In order to compare the groups distinguished by demographic variables, analyzes were

carried out using the Mann-Whitney U test and H Kruskal-Wallis test. The analyzes showed a

statistically significant correlation between the attitude to faith and the belief in the credibility
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of the media in the field of sexuality, as well as the place of study and the belief in the

influence of the media on one's sexuality. The surveyed believers were less convinced of the

credibility of the media in the field of sexuality than the non-believers. The respondents

studying in high school were more convinced about the influence of the media on their

sexuality than the respondents learning in higher education. There was no statistically

significant difference between the pairs of high school - technical high school, technical high

school - college.

Discussion:

Contemporary media undoubtedly influence many aspects of human life. This impact

applies not only to adults, but also to children and adolescents, as shown by studies on the

impact of the mass media on the process of upbringing, socialization and education in the

school environment [5].

E. Pęczkowska's research confirmed that the psychological and sexological problems

of adolescents arise with important role of the media in their lives, where they mentioned

cinema and small-screen films among the sources of knowledge [6].

The EU NET ADB research shows that over a quarter of the surveyed adolescents

have contact with pornography on the Internet at least once a week, including boys more often.

In the group of respondents, some explore pornographic content of their own free will, the

other accidentally [7]. The results of the EU Kids Online research, which showed that for the

vast majority of young people, the contact with pornography on the Internet is the most

worrying threat that exists on the Internet, may be the optimistic fact. It can be assumed that

the results obtained are the result of the spreading trends in sex education among school-age

youth and the more and more often emerging new tools preventing the display of

pornographic content [8].

The obtained results may prove useful for the development of effective tools for the

sexual education of adolescents, which would help teenagers find their gender identity and

awareness, also through the use of media. Proper sex education, in the long term, may lead to

responsible sexual activity in accordance with the principles of sexual health. It can also

prevent many negative consequences of irresponsible sex life, such as unwanted pregnancies,

underage pregnancies, or diagnosing many sexually transmitted diseases [9].

Broadly understood media have become a carrier of many values for young people,

but also anti-values, carrying both positive and negative effects of this impact. The media

(mainly the Internet and television), as the main source of knowledge about sexuality among
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young people, should promote the principles of sexual life in accordance with WHO

recommendations [10].

The strength of the study was definitely the size of the study group and the distribution

of independent variables such as faith or the current family situation, while the limitation was

the small differentiation of the study group primarily in terms of gender (the vast majority of

women), but also in terms of the place of confusion (city).

The conducted research with the use of the proprietary questionnaire may constitute

the basis for future, extended research on the sexuality of young Poles and the influence of

independent variables other than the media.

Conclusions:

1. The obtained results of own research showed that men viewed pornographic content

statistically significantly more often than women.

2. The main source of knowledge about sexual behavior of young Poles is the Internet.

Television is rarely one. There was no statistically significant advantage of one of the

sources of knowledge available to young people.

3. The surveyed believers were less convinced about the credibility of the media in the

sexual sphere than non-believers.

4. High school students were more convinced about the influence of the media on their

sexuality than high school students.
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