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Indie przeżywają obecnie olbrzymi rozwój przy 
jednoczesnej intensyfikacji ambicji politycz-
nych. Państwo to stara się doprowadzić do wzro-
stu własnej potęgi, stosując w tym celu m.in. in-
strumenty soft power. Indie uczą się tej sztuki 
na nowo, wykorzystując zasoby kultury, różno-
rodność religii oraz odwołując się do przeszłości. 

Reorientacji uległa również polityka za-
graniczna Indii, która musiała nastawić się na 
wsparcie gospodarki przez szukanie i utrzymanie 
dobrych relacji z zagranicą. Większego znaczenia 
nabrały wszelkie instrument związane z soft po-
wer: szczególnie dotyczy to kultury i wartości, 
które w połączeniu z pokojową polityką idealnie 
odzwierciedlały możliwości użycia soft power.
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India is a country experiencing tremendous eco-
nomic growth while its political ambitions are 
aiming higher and higher as well. The country 
is trying to increase its global power using re-
sources and instruments of soft power. India is 
learning this art anew, using its rich culture and 
reaching back to its past traditions. References 
made to religious diversity and democracy are 
another powerful tool in the state arsenal.

There has been a reorientation in foreign 
policy as well, which refocused on supporting 
the state’s economic development by seeking 
and maintaining good relations with foreign 
countries. Soft power instruments have grown 
in importance, especially as concerns culture 
and values, which combined with peaceful poli-
cies made for a truly great opportunity of using 
soft power.
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The development of  technology leads to me-
chanical reproduction of  artworks. This ten-
dency brings the paradox whether mechanical 
reproduction of  artworks enlightens or blinds 
society. Optimistic perspective of  Walter Ben-
jamin and Lippmannian school on reproduc-
ibility faces pessimistic view of Theodor Ador-
no and Max Horkheimer. Thus, the main 
aim of this paper is to compare W. Lippmann, 
W. Benjamin, T. Adorno and M. Horkheimer’s 
views and summarize by checking suitability 
of  two schools’ perspectives in advanced tech-
nological century.

Keywords: propaganda; persuasion; manipula-
tion; reproduction; artwork

Rozwój technologii prowadzi do mechanicznej 
reprodukcji dzieł sztuki. Ta tendencja niesie ze 
sobą paradoks, zawierający się w  pytaniu, czy 
mechaniczna reprodukcja dzieł sztuki prowadzi 
do oświecenia, czy zaślepienia społeczeństwa. 
Optymistyczne poglądy na reprodukowalność 
Waltera Benjamina oraz szkoły Lippmannow-
skiej kolidują z pesymistycznymi stanowiskami 
Theodora Adorna i Maksa Horkheimera. Dla-
tego głównym celem tego artykułu jest porów-
nanie poglądów W. Lippmanna, W. Benjamina, 
T. Adorna i M. Horkheimera oraz sprawdzenie 
adekwatności dwóch odmiennych spojrzeń na 
tę kwestię w wieku zaawansowanej technologii.

Słowa kluczowe: propaganda; perswazja; mani-
pulacja; reprodukcja; dzieło sztuki
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Introduction

Between 1920s and 1930s, Weimar Germany was in huge progress and innova-
tion in politics, technology, and culture, going to attract vast numbers of scholars 
to cities like Berlin. Among these, representatives of the Institute for Social Re-
search, also known as the “Frankfurt School”, were highly affected by the cultural 
and political issues. Among other first-generation analytical thinkers, Walter Ben-
jamin and Theodor W. Adorno gave particular attention to the implications of the 
artwork under new types of production and to the issue of its revolutionary poten-
tial (Kaes, Jay, & Dimendberg, 1995).

The growth of reproductive technologies that enabled mass-produced art, such 
as gramophone, radio, and public cinema, created question whether such technolo-
gies should be taken as suspects immediately or whether they should be received 
as socially liberatory. For W. Benjamin, these technologies and the art that leads 
the series are inherently packed with revolutionary potential for mass participation 
and perceptual transformation (Benjamin, 1935). American newspaper commenta-
tor and author Walter Lippmann was also optimistic with enlightenment of society 
through persuasion. However, T. Adorno refers to mechanical reproduction of en-
tertained art as an instrument of exploitation by consuming fetishized products 
rather than genuine artistic experiences which reveals actual problems of society. 

 Thus, the object of this research is to analyze this paradox between Lippmanni-
an and Frankfurtian schools toward reproduction of artworks. The main aim of this 
paper is to compare W. Lippmann, W. Benjamin, T. Adorno and M. Horkheimer’s 
views and summarize by checking suitability of  two schools’ perspective in ad-
vanced technological century. 

Objectives:
 1. To analyze contrasted opinions of W. Lippmann and W. Benjamin versus 

T. Adorno and M. Horkheimer.
 2. To give critical interpretation by checking validity of their statements.
 3. To give a conclusion as an evaluation of research.

Research method is mostly based on qualitive analysis which is a method used in 
political and philosophical research. Qualitative content analysis is useful to investi-
gate news, texts, videos, and images shared on social media. Descriptive analysis is 
set up to research political events. Comparative analysis method assisted to find dif-
ferences and similarities between the thinkers mentioned above. 
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Walter Benjamin’s View on Reproduction of Art

Walter Benjamin’s perspective in some of his writings focuses on the political im-
pacts of new emerging media, particularly with regard to ties with the public. A first 
factor to consider is the effect of the mass media on the understanding of culture. 
As shown by W. Benjamin, descriptive language in journalism muted the story-
teller’s voice, which was synonymous with the world’s everyday experience. At the 
same time, the growth of industrial capitalism and technological reproduction led 
to the “desacralization” of  culture, which Benjamin magisterially represented as 
both the disappearance and decay of the aura (Correia, 2010).

Mechanical duplication liberates the work of art from its oppressive reliance on 
ritual, for the very first time in human history. The effect of technology on the in-
dividual and group perception was defined by Benjamin, which demonstrates how 
technological reproduction changes reality in the eyes of masses. The role of art is 
to train people to integrate into their view the mechanized systems of contempo-
rary life (Gumbrecht & Marrinan, 2003). While artworks held the claim to the 
definitive cultural value of particular social contexts, the twentieth-century tech-
nological advancements fundamentally altered the character of art as something 
which was intended to be replicated and distributed on a massive scale (Kutner, 
2017). The political results of reproducibility of works of art are directly related to 
the new role of mass-produced art in the experiences of people, namely due to the 
potential for mimetic activity (Benjamin, 1935).

The videotape can be reproduced and spread, the performance taken from the 
auditorium and made available to a wider audience. Film creates knowledge of so-
cial conditions, providing general public with new types of depiction and the un-
conscious impacts of group perception, which will progressively generate a  truly 
critical mass consciousness (Miller, 1992).

The film emerges as an artistic trend believed to be politically important by 
Benjamin. Unlike drawing, film offers an object for common immediate practice. 
Individual has the opportunity to explore the daily in depth via its techniques such 
as slow motion and close-up. It demonstrates the small details about our daily ac-
tivities and familiar environments (Benjamin, 1935).

Free from the mystification of mass culture, media culture should produce more 
analytical persons capable of evaluating and examining their community. W. Ben-
jamin’s thesis underlines the modern realities of creative development and recep-
tion. The new visual art has a strong potential, taking artwork closer to audience. 
W. Benjamin not only noticed improvements in social reception and interpretation 
in the visual arts. The technology field has brought about profound literary chang-
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es. The freedom to follow a literary career in journalism is now a basic human right 
(Correia, 2010).

In contrast, according to W. Benjamin, over centuries several thousands of read-
ers faced a limited number of writers. With the expansion of the media, which has 
continued to place new political, social, science, technical and local bodies before 
the readers, a growing number of readers have become writers. Thus, the differ-
ence between writer and reader is about to lose its essential nature. The gap just 
becomes practical. The audience is willing to turn into a writer at any time (Ben-
jamin, 1935). By being analysts and creators themselves and encouraging those 
whose knowledge is diminished in the context of technological progress, the people 
have become all the more knowledgeable and active. 

The unconscious impacts of distracted perception and shock are perhaps the 
most critical innovative aspect of film production. As the practice of production, 
W. Benjamin recognizes human perception in a historical context as always devel-
oping and shifting. Thus, modern production types introduce alterations in human 
perceptions of new artforms. Common human perception, however, continues to 
fall behind, and has to keep up with the changes introduced in new production 
modes (Meek, 2011).

In a rather vague light, W. Benjamin seems to discuss the capital aspect of Dis-
ney’s comedies, referring to the possibility of  movie usurpation in the interest 
of fascism and industrialism. He mentions the “cult of the movie star” and the “cult 
of the audience” as two counter-revolutionary processes of film capital whose com-
modified aura leads to the buy of tickets for the cinema in joy of a particular star or 
person (Benjamin, 1935). The idolatry of a movie star is lucrative, because consum-
ers purchase in their reverence the products sold by a famous film star. 

Likewise, W. Benjamin also quotes the enslavement of art by fascism, where 
the “legitimate demands” of the masses are denied by the thinly revealed provision 
of free creative expression instead of genuine political depiction (Correia, 2010).

Theodor Adorno and Max Horkheimer’s View on Industrialism 
and Critique of Benjamin

When Max Horkheimer and Theodor Adorno wrote their article in 1940 (“The 
Culture Industry: Enlightenment as Mass Deception”), they opposed the increas-
ing influence of the entertainment industries, the commodification of art especial-
ly in the US where they emigrated. Because they looked suspiciously at new media 
such as cinema and radio, they laid the cultural field on the table in an eloquent 
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language that made them feel pessimistic. T. Adorno and M. Horkheimer’s articles 
on the cultural industry were mainly related to the developing cinema and media 
industries, especially Hollywood cinema and private radio stations in the Unit-
ed States. T. Adorno and M. Horkheimer are completely negative to the cultural 
industry in their article, which contrasts dramatically with the writings of  their 
friends W. Benjamin and Bertolt Brecht, who are more ambivalent in the face 
of the possibilities and problems of technical duplication, mass media and the mul-
tidimensional aspects of production and reception under new conditions. They saw 
it as a spiral of systematic manipulation with an increasing effect of integration, and 
a retrospective need to adapt to that system (Horkheimer & Adorno, 1947).

According to T. Adorno and M. Horkheimer, the first element of the concept 
of the cultural industry is that it integrates the audience and exposes it to a prom-
ise that is constantly repeated, but never implemented. According to them, the cul-
tural industry constantly deceives its consumers with what it promises. This eter-
nal cycle of promise, which constantly produces desire and holds it so that it never 
ends, lies at the heart of the idea that the cultural industry is a means to deceive the 
masses. According to T. Adorno and M. Horkheimer, all of the products of the cul-
tural industry are designed to withhold, or even hinder, the imagination, spontane-
ity, fantasy and effective thinking from the audience. According to them, the con-
sumers are separated into red, green and blue areas according to different income 
groups in the maps drawn by the research institutions and cannot be distinguished 
from the ones for propaganda and become statistical material (Raunig, 2011).

The other element of  the concept of  cultural industry is the understanding 
that actors, that is, producers of culture, are captives as employees of cultural in-
dustry institutions. According to Horkheimer and Adorno, the institutional form 
in which the cultural industry evolved is a gigantic music, entertainment or me-
dia company. Authors find themselves imprisoned in an institutional structure and 
their creativity is suppressed because of the way they work in the structure. While 
the helpless dependence and social control prevail in the world of workers, even the 
last bastion of autonomy, that is, the production of creativity, has become a matter 
of account, structured and stratified, and most of the actors who are thought to be 
rebellious are finally civilized under employee identity (Raunig, 2011).

There are distinctions in the views of T. Adorno and W. Benjamin about films. 
To W. Benjamin the film’s collective reception asserted the ability for mass mobili-
zation. Cultural industry, and particularly cinema, does not represent a revolution-
ary aim, according to Adorno, but rather gives enjoyment at best to the inattentive 
audience. Consequently, T. Adorno refuses to see the general has observed and un-
derlined. The incorporation of the cultural domain into the commodity exchange 
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system means that only cultural goods are made which can compete in a market 
system. Therefore, convergence of the emerging technologies with market competi-
tion will result in “standardization, identification and conformity”. Consequently, 
users face the continuous propagation of the current social and cultural situations. 
This would lead to political delusion, manipulation and coherence, and would re-
move any idea of opposition. Press and mass culture are one factor preventing uto-
pia from being realized, ruining private life, and preventing the development of au-
tonomous minds (Adorno, 1991).

Walter Lippmann and Public Opinion

In his view presented in Public Opinion (1922), Walter Lippmann offers an aver-
age democratic perspective and emphasizes that ordinary people are innately un-
able to engage in rational thought. Lippmann explained his ideas by emphasizing 
some concepts of his book Public Opinion (1922): censorship, privacy, relationship, 
attention, transparency, stereotypes, defense, values, personal curiosity, transfer-
ence, oppression, privilege, protection. In his work, W. Lippmann tried to reveal 
the picture in our heads despite the outside world. According to him, individu-
als see their environment indirectly. The fact that they have an idea of how fast or 
slow the news reaches them does not change their tendency to believe that the in-
formation is real. People’s thoughts about the states in the world are shaped by the 
information they receive. Likewise, what they know about well-known people is 
nothing but a fictionalized reality. Humans do not have a real world-picture; thus, 
we cannot completely interpret social reality (Lippmann, 1922). Allport describes 
it as “normality of prejudice”, which Lippmann uses in his book, “pictures in our 
heads” (Fiske, 2005). Lippmann calls this term “pseudo-environment”. The mental 
images, perceptions, beliefs and expectations of individuals about a particular indi-
vidual or group direct the person’s point of view towards them. These stereotypes 
in the cognitive process affect the choices of individuals and the way they interpret 
information. In addition, individuals select the material according to their desires, 
and if the information given does not fulfill their standards which are supported by 
their stereotypes, the individual may decline (Beight, 2015).

In the mass media, W. Lippmann thinks of the newspaper as most relevant. As 
significant as they control public opinion as well as politicians, the choice of me-
dia facts and photographs is the way they construct the content. The media decides 
when and how to publish and what to skip, what sources to include, which sources 
to ignore, what choices to highlight, and how the public as a whole are connected 
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to an event. The idea that “news and truth are not the similar thing and must be 
explicitly differentiated” is what the audience will not or cannot accept (Beight, 
2015). Ruling classes present their reports in terms of further demarcation of party 
loyalty and further rejection of the opposing party (Slothuus, & De Vreese, 2010).

Stereotypes, while not entirely accurate, may be effective instruments that help 
to establish a certain state of fiction. They make cognitive structure possible and 
make the universe meaningful. While their intelligence is inadequate, people may 
interact and articulate themselves by stereotypes with others. W. Lippmann states 
that the stereotype is the reflection of one’s own value, the world of its own mean-
ing (or thought). If emotional response is given to individuals or groups, stereotypes 
will guide behavior and guide individuals and groups. There is a real external world 
and its picture in people’s mind. The categories, stereotypes and prejudices formed 
in the mind are the product of this created environment. As W. Lippmann states, 
one sees the world from the framework of their stereotypes. Therefore, different 
propaganda campaigns must be made according to personality traits. People with 
certain distinctive characteristics make up certain groups which have different ste-
reotypes, psychologies (Lippmann, 1922).

Discussion

Aura means executive value of  artwork, which is very individual, contradictory, 
and never could be used for propaganda purposes. W. Benjamin mentioned this 
concept in order to separate mechanical reproduction of artworks from the essen-
tial one. Therefore, it is not necessary to concentrate concern on the idea of aura 
which was criticized by T. Adorno. Propaganda always tries to keep its language 
(content) in one dimensional meaning. The conflicting artwork cannot be utilized 
by propagandists for persuasion purposes; thus, simplistic and pop art is preferable 
as a propaganda weapon.

Starting with W. Benjamin, later T. Adorno’s statements on the reproduction 
help us to understand required persuasion techniques. In W. Benjamin’s time pe-
riod reproduction was related to printed banners, books, recordings. Adorno found 
that there is mechanical reproduction, repetition which is very influential power 
and manipulates our consciousness. According to Ian Maynard Begg, Ann Anas, 
and Suzanne Farinacci, repeated information creates a more truthful image of news 
in the mind of the audience. Also, repeated statements are more believable than 
new ones. It was called the “illusory truth effect” by Lynn Hasher, David Gold-
stein, and Thomas Toppino (Hasher et al., 1977).



60 Hi stor ia  i  Pol it yka • No.  38 (45)/2021
Papers

The improvement W. Benjamin noticed was the increasing persuasive power 
of pictures. He saw it as beneficial and it was a natural way for people to get their ed-
ucational message out. The consensus has been seen in the statements of W. Lipp-
mann and Edward Bernays about the importance of propaganda. They believe that 
the deliberate and informed manipulation of social patterns and attitudes is an in-
tegral part of a society. As E. Bernays notes, vast numbers of human beings must 
cooperate in this manner if they are to live together as a smoothly functioning soci-
ety (Bernays, 1928). Thus, artworks are considered to be one of the important com-
munication tools between parties, publics, and institutions. 

The Internet creates possibility for discussion on social platform which increases 
rate of political participants (Shah et al., 2005). In this sense, a new term – partici-
patory propaganda – is introduced to explain the current trends in persuasive com-
munications: “Participatory propaganda is the deliberate, and systematic attempt to 
shape perceptions, manipulate cognitions and direct behaviour of a target audience 
while seeking to co-opt its members to actively engage in the spread of persuasive 
communications, to achieve a response that furthers the desired intent of the prop-
agandist” (Wanless & Berk, 2017).

Participatory propaganda changes from the transmissive mode to a circulative 
form where each individual will potentially become the current “originator” of ma-
terial creation and dissemination, distributing persuasive information to others. 
The persuasive message activates, strengthens or intensifies pre-existing feelings as-
sociated with the message, which led the user to actively support it across the social 
platforms. “We Dance Together, We Fight Together” and “Dance for Freedom” are 
important slogans for the Georgian youth, who articulate their unyielding pursuit 
to liberate their nations from the scourge of tyranny and allow their all-inclusive 
and healthy club spaces. At the square in front of the Georgian Parliament in Tbi-
lisi there was the largest rave ever seen in the city on the weekend of May 12, 2018. 
The rave was illegal, people gathered to condemn the vicious police attacks on 
Bassiani and Café Gallery in two of the most popular nightclubs of the world. The 
police raided the club on Saturday morning and arrested Bassiani co-founder Tato 
Getia and Zviad Gelbakhiani and scores of  clubs. However, on the social com-
munications channels the slogan “We Dance Together, We Fight Together” and 
“Dance for Freedom” were shared by thousands of people. The government had to 
adjust the law due to the obvious demonstrations (Biberstein, 2019).

It is known that Turkish TV series are followed with interest by the peoples 
of Central Asia. The first shoots of this were seen even in the Soviet Union pe-
riod. The series Çalıkuşu, which was shown in the Turkic Republics at that time, 
was very popular, and the name of  the hero of  the series, Feride, was given to 
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many children. Later, many TV series such as Kurtlar Vadisi and Muhteşem Yüzyıl 
were watched with interest in the region. Cultural and ethnic partnerships, reli-
gious partnerships in the Middle East and Arab geography, and historical, cultur-
al and ethnic partnerships in the Balkans play an important role in the popular-
ity of Turkish TV series in Central Asia. These common aspects are important in 
terms of establishing emotional ties with the story and the characters represented in 
the series (Yilmaz & Kilicoglu, 2018). Those TV series serve society sharing knowl-
edge about common culture, history and value which are important factors for the 
stability and peace in the region. It is vital to reveal the artwork contents which 
demonstrate the same values in South Caucasus where people from different reli-
gion and nationality live.

As T. Adorno and W. Lippmann notes, people see the world through the im-
age in their head and with stereotypes. This image is formulated via limited infor-
mation of events. Adorno also notes that societies are separated into three different 
groups (red, blue, green) according to their characters which include ability to be 
propagandized, religions, beliefs, stereotypes, etc. Cambridge Analytica Scandal 
makes clear the point of T. Adorno’s statement about manipulation of  individu-
als according to political environment. The Cambridge Analytica is in the mid-
dle of  a  political firestorm after video recordings showed one of  the company’s 
top executives bragging about a variety of  illicit methods, including psychologi-
cal coercion, entrapment, and fake news promotions. Data from millions of Face-
book users were without their permission obtained by British consultancy company 
Cambridge Analytica, and their personal information was later used for political 
advertising. These reports have desperate questions about whether such user re-
cords were being used to try to alter the outcomes of the 2016 U.S. Presidential 
Election and the Brexit vote (Meredith, 2018).

The modern communication system establishes high choice opportunity where 
individuals can select and share artworks. This communication ecology increases 
the political and social participation where people can be aware of society’s prob-
lems (Van Aelst et al., 2017). However, if we consider from the pessimistic point 
of view of T. Adorno, political engagement emerges in high choice environment 
where attitude and perception play vital role in content selection process. Individ-
ual’s attitude is strongly related with political and social environment where stere-
otypes and group interests are formed. If we consider that society has individuals 
with different stereotypes, it would be undeniable that high choice environment 
strengthens polarization, fragmentation in the process of artworks selection and 
dissemination. Stereotypes are the product of  political, cultural, social environ-
ment which cannot always be true information, however, people will defend and 
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support their own “truthiness” through finding content which suits their views. 
Modern and traditional media platforms provide content as a supplier according 
to demands of the audience which leads to deepening of radicalization and emer-
gence of partisan media. With the strengthening of polarization in the media and 
society, the facts will be shared less, extremism will increase. In such a situation, 
the audience now accepts the information as correct without requiring any logical 
explanation or evidence, as it suits their interests and opinions. This causes increas-
ing of relativism and decreasing of factual information. Polarization also drives in-
dividual to intolerance of opposing points of view. Thus, the actor has willingness 
to spread the “truth” he believes in and persuade others – this tendency sometimes 
leads to dissemination of disinformation. 

Conclusion

Reproduction of the artworks in the modern communication system creates the 
possibility for the individuals to access informative content and engage in the po-
litical and social problems of the society. In this era, artworks which have revo-
lutionary capacity are easily disseminated among the members of society. In this 
sense, participatory propaganda is useful to spread the message containing prob-
lems of  the society and can be educative. Thus, reproduction of  the artworks is 
considered a factor facilitating communication between different parties of society. 

However, from the pessimistic point of view of T. Adorno, individuals of soci-
ety choose the contents according to their stereotypes, political and social environ-
ment. This tendency would lead to deepening of the polarization within the society 
which will not be tolerant of opposing views. Thus, every party will defend their 
own ‘truthiness’ which may be false information and would lead to disinformation. 
As T. Adorno states, the society is manipulated according to groups or political par-
ties where they belong. 

Therefore, it would be wrong to specify which side is correct because when 
we analyze the statements of both parties in today’s era, we see that there are de-
ficiencies. According to the views of W. Benjamin and W. Lippmann, if the re-
production of content facilitates communication between individuals of the soci-
ety, it can also break the society into different radical groups from the pessimistic 
notion of T. Adorno. However, in conclusion, it is possible to state that emerging 
and strengthening of the paradox between the Lippmannian and the Frankfurtian 
school is caused by the human factor rather than the reproduction of the artworks.
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